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UNIKATNI NABIDKA

Avion Shopping Park Praha je znamé a oblibené nakupni centrum typu "Power
centrum” v Praze. Hlavnimi ndjemci jsou: IKEA, Tesco, Datart, Giga Sport,
HM Studio hracky a Starbucks spolu s dalsimi vyznamnymi mezinarodnimi
obchodniky vytvareji velmi vyhodné a ojedinélé slozeni. To spolu s uvolnénou
atmosférou nakupovani a zabavnim centrem pro déti a celou rodinu
Beckiland, tvofi z Avion Shopping parku Praha, popularni cil pro rodiny.
Vyhodné umisténi centra a jednoduchy pfijezd pfitahuje stovky tisic
nakupujicich, ktefi nevahaji dojizdét i pres hodinu autem.

Nase trvald spoluprace s najemci vytvari ucinny synergicky efekt a vede k
dosaZeni vizi a cill pro véechny z nas. Pfipojte se k ndm v Avion Shopping
parku Praha, jako skvélému mistu pro obchodovani.

UNIQUE OFFERINGS, GREAT SELECTION

Avion Shopping Park is a well-known destination and the best power center in
whole Prague. Our anchors, IKEA, Tesco, Datart, Giga Sport, HM Studio
hracky and Starbucks, along with our several other major international
retailers, create an unique tenant mix. This, along with our relaxing, open-air
atmosphere and a huge family entertainment center, makes Avion Shopping
Park Praha a popular destination. The convenient location and easy access
attracts hundreds of thousands of shoppers — many from over an hours drive
away!

Our staunch commitment to our partnership with tenants creates exciting
marketing synergies that ultimately lead to great success for all of us. Join us
at Avion Shopping Park Praha — a sensational place to do busines.
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PRAHA STRUCNE
e Hlavni a nejvétsi mésto v Ceské
republice
e 1,2 milionu obyvatel
e 3 miliony zahranicnich
navstévnikd roéné
e Mira nezaméstnanosti 3,5 %,
nejmensi v CR
 Nejvyssi index kupni sily 133 % v CR
* 24 % podil na tvorbé HDP CR

PRAGUE AT A GLANCE:

e Capital and the largest city
in the Czech Republic

e Population: 1.2 million

e 3 million visitors per year

o The lowest unemployment rate
3,5 % in Czech

o The greatest purchasing power
index 133% in the
Czech Republic.

o Prague generates 24%

of the Czech GDP

JEDINECNE
\V PRAZE

PRAHA SRDCE EVROPY

Praha je kulturnim, politickym a hospodarskym centrem Ceské republiky. Od roku
1992 je historické jadro mésta zapsano na seznamu UNESCO jako svétové kulturni
dédictvi. Praha je jednim z nejvice navstévovanych mést v Evropé.

Praha, prirozena kfizovatka dopravnich cest v Evropé se stabilnim rdstem HDP a
vysoce vzdélanou populaci, vytvari idealni podminky pro podnikani. Pravidelny
vyzkum European Cities Monitor umistil Prahu na 2. misto mezi nejoblibené&jsimi
meésty v Evropé pro podnikani.

PRAGUE THE HEART OF EUROPE
Prague is the cultural, political and economic capital of the Czech
Republic. Since 1992, the historic center of Prague has been on the
UNESCO list of World Heritage Sites. It is one of the most visited cities on
the European continent.

An economically stable, highly educated population, along with its location
on major traffic routes across Europe, create excellent business conditions
here. In fact, European Cities Monitor research rated Prague as the 2nd
most desirable city in Europe for doing business.
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ZABAVA PRO CELOU RODINU

Avion Shopping Park je idealné umistén u kfizovatky délnice D5 a Prazského
okruhu. V Avionu zakaznici vzdy najdou nejlepsi vybér ndjemcl provozujicich
velké ndjemni jednotky v Ceské republice.

Soucasné $pi¢kové mezinarodni znacky jako IKEA, TESCO, Bata, Giga Sport a
dalsi byly posileny novymi znackami jako Charles Voegele, Baby Park, Kler,
Starbucks. J

ako soucdst naseho konceptu zaméreného na rodinu bylo v Avionu otevieno
nejvétsi rodinné zadbavni centrum v Ceské republice - Beckiland.

FUN FOR THE WHOLE FAMILY

Avion Shopping Park enjoys a perfect location at the intersection of the D5
and Prague’s ring road. Shoppers at Avion Shopping Park will always find the
best selection of big-box retailers in the Czech Republic.

Top international brands like IKEA, Tesco, Bata, Giga Sport and others have
been recently joined by new brands, such as: Charles Vogele, Babypark and
Kler.

While local companies still hold a strong presence. As part of our family-
focused concept, we recently added Beckiland, the country’s largest children’s
entertainment center.

Atraktivni nakupni centrum:

e Idealni umisténi centra v silné
nakupni zéné Zlicin.

e Jednoduchy pfijezd a parkovani.

e Perfektni viditelnost ze vSech
smérd.

« Siroky a pestry vybér kvalitniho
zbozi za dostupné ceny.

e Rodinné zabavni centrum
Beckiland.

« Uspésny koncept centra
budovaného na zakladé silnych
mezinarodnich a domacich
najemcd a velkych prodejnich
jednotek.

An attractive centre:

e Prime location in strong
commercial zone, Zlicin

e Simple access and parking

e Perfect visibility from all
directions

e Unique range of goods at
very good prices

o Family entertainment centre
Beckiland

e A successful concept that
attracts the best big-box
retailers and international
brands.
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NENI DUVOD CHODIT JINAM

THERE'S JUST NO REASON
TO GO ANYWHERE ELSE

SKVELE PODMINKY A KOUZLO NAKUPOVANI V PARKU
Neprekonatelny koncept jednoduchého nakupovani, navic zabava pro celou rodinu,
a to dohromady vytvari ddivody pFijit znovu.

e Jednoduchy prijezd z centra Prahy a ze vzdalenéjsich mést a obci.

e Bezplatna autobusova doprava z metra Zlicin.

« Velkoryse projektovana a udrzovana zeler.

e Pfimy a bezbariérovy pristup z parkovisté do kazdého obchodu.

e Otevieno 7 dni v tydnu.

e Tesco otevieno 24 hodin denné.

e Skvéla nabidka zbozi za velmi dobré ceny.

d!;l-ti‘jlll CONVENIENCE AND CHARM
ﬂ Convenient open-air shopping and great entertainment for children keeps our

customers returning to Avion, time after time.

e Easy highway access from distant cities

¢ Free shuttle service from Zlicin metro station

¢ Direct and without barrier access into each shop
¢ Well- kept greenery and real park atmosphere.
e Open 7 days a week

e Tesco open 24 hours a day



UDAJE O CENTRU:
e Avion je dobre zavedené nakupni centrum s vysokym povédomi o

ném a jeho najemcich.
e Pronajimatelna plocha 52 400 m? (z toho IKEA 21 300 m?)
e 15 prevazné velkych najemnich jednotek typu big boxes.
e Hlavni najemci” IKEA, Tesco, Datart, Giga Sport, HM Studio
hrac¢ky, Beckiland - nejvétsi zabavni centrum pro celou rodinu v CR.
e 5 milionG platicich zdkaznikd v roce 2009.
e 2400 bezpelnych parkovacich mist pfimo pred obchody.
¢ Moznost parkovani autobusd.
e 120 000 m? plochy pro dalsi rozvoj centra.

THE FACTS:
¢ Well established power center with excellent awareness

e 52,400 m? of retail space (including 21,300m? IKEA store)

¢ 15 major big box retailers including: IKEA, Tesco, Datart, Giga
Sport, HM Studio hracky, Beckiland - largest family entertainment
center in the Czech Republic.

e 5 million paying customers 2009
* 2,400 safe and secure parking spaces, close to the center

e Bus parking available
¢ 120,000 m? available for further expansion

TENANT MIX

SPORT, FA _"-:.-III:-M AMND SHOES
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FOOD AND RESTAURANTS

PARKING

www.iicg.cz
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Nase trhy

ciLovi zAKAzNicI
Nase silna pozice na trhu je zaloZzena na propracované marketingové strategii, ktera
umozfiuje centru a prodejcdim spoleénou komunikaci a oslovovani zakaznik( a dalsi
posilovani znacky Avion.

Cilem Avionu je plsobit na trhu jako kompaktni celek se silnou identitou zaloZenou na
vyjimecné nabidce.

VSechna nase nakupni centra v ramci Inter IKEA Centre Group, ktera spole¢né
prosazuji obchodni znacku, rozvijeji marketing, vymeénuji si kreativni napady, planuji
aktivity a vyhodnocuji vysledky. Vime, ze zakaznici uprednostriuji lehce dostupna
mista, kde jsou spokojeni s nabidkou sortimentu, sluzbami a atmosférou. To vSe Avion
nabizi!

CORE CUSTOMERS

Our strong market position is based on a strong communication strategy, which
allows our tenants and us to jointly attract customers and further promote the
location and the Avion brand.

Avion’s goal is to operate on the market as a whole compact unit with a strong
identity based on our unique selling points.

All our centres within Inter IKEA Centre Group enjoy a cross-border cooperation
and exchange creative ideas and experiences for the common benefit of all
parties. We know that customers prefer easily accessible locations where they are
satisfied with the range of goods, services and atmosphere. Avion offers all of
these!



ciLovi zAKAzNicI:

e Vék mezi 20 a 50 lety

¢ Vétsina nasich zdkaznikl ma min. stfedoskolské vzdélani

e PFjmy nad celostatnim primérem

e 41% nasich zakaznikd nas navétévuje min. 1x mési¢né

e 46% zédkaznikl bydli v I. spadové oblasti s dojezdem do 15 min.

www.iicg.cz

CORE CUSTOMER:

e Between 20 and 50 years of age

Highly educated

Income level above country average

41% of customers visit us monthly

46% of customers live in catchment area I (<15 minutes away by car)

SPADOVA OBLAST/CATCHMENT AREA

Spadova oblast III.
> 45 min. jizdy:
174.000 obyvatel

Catchment area III
> 45 minutes
away by car:
174,000 inhabitants

Spadova oblast II.
15 - 40 min. jizdy:
450.000 obyvatel

Catchment area II
15-40 minutes
away by car:
450,000 inhabitants

ee T naa
arerste B st

7 s

Spadova oblast I.
do 15 min. jizdy:
210.000 obyvatel

Catchment area I

< 15 minutes

away by car:
210,000 inhabitants

frit Bepianan

SHOPPING PARK
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PARTNERSHIP

SILNY PARTNER S ODHODLANIM EXPANDOVAT

Inter IKEA Centre Group A/S (IICG) ktera byla zaloZena v roce 2001, patfi
skupindm IKEA Group a Inter IKEA Group. Rozvijime, vlastnime a spravujeme
nakupni centra ve spolupraci s obchodnimi domy IKEA. Nabizime komercné
atraktivni, rodinné orientované a kvalitné rizené nakupni destinace, které
vychazeji vstric potfebam mnoha lidi.

Sidlo spolecnosti se nachazi v Kodani (Dansko), vlastni a spravuje vice jak

1 000 000 m? pronajimatelnych ploch v 9 statech. Tato plocha se podstatné rozsiri
v prib&hu né&kolika let, jelikoZ v souc¢asnosti vlastnime dcefiné spole¢nosti s
oddélenim pro rozvoj lokalit v Srbsku, Chorvatsku, Italii a v Ciné.

A STRONG PARTNER, DETERMINED TO EXPAND
Inter IKEA Centre Group A/S (IICG), established in 2001, is owned by
IKEA Group and Inter IKEA Group. We develop, own and manage
shopping centres in partnership with IKEA stores. We offer commercially
attractive, family-friendly, and well-managed retail destinations that
meet the needs of many people.

With headquarters in Copenhagen, Denmark, IICG manages over

1 000 000 m? of retail space in 9 countries. This area will increase
substantially over the next few years, as we now have established
subsidiaries with development in Serbia, Croatia, Italy and China.

NASE ZAVAZKY

IICG - silny partner

Jiz samotna znacka IKEA je dostatecné silnym ldkadlem pro navstévniky z
velkych vzdalenosti.To znamena piistup k podstatné vétsi zakladné zakaznik{
nez v jinych nakupnich centrech.

IICG - partner pro dlouhodobou spolupraci

Jsme dlouhodoby aktivni vlastnik a jako takovi prebirdame dlouhodobou
odpovédnost za nase nakupni centra. Dobré sousedské vztahy jsou pro nas
dllezité.

IICG Centre Management - vyznamny partner

Vybudovéni co nejsilnéjsi pozice na trhu vede nase tymy z managementu
nakupnich center k velmi Gzké spolupraci s nasimi ndjemci ve snaze pfrilakat vice
navstévnikl a nabidnout jim pocit divéryhodnosti a pfijemného zazitku z

nakupovani.

OUR COMMITMENTS

IICG, a powerful partner

IKEA is powerful enough to attract visitors from far and wide. This means access
to a customer base considerably larger than you would find in other shopping
centres.

IICG, a long-term partner
We are a long-term active owner. This means that we take responsibility for our
shopping centres for the long-term. Being a good neighbour is important to us.

IICG Centre Management, a dedicated partner

To create the strongest possible market place our own centre management
teams work closely with our tenants to attract more visitors and offer a safe and
convenient shopping experience.
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O U I ’\ ® EXISTUJICI CENTRA/EXISTING CENTRES

CENTRA VE VYSTAVBE/CENTRES UNDER DEVELOPMENT

G Ro U P O NARODNI USTREDI/LOCAL HEAD OFFICES
@ REDITELSTVIV KODANI/COPENHAGEN, GLOBAL HEAD OFFICE

Vice informaci naleznete na www.iicg.eu

Inter IKEA Centre Group D) Please visit www.iicg.eu for more information



www.iicg.cz

a elektroniky

e Jedinecna volba pro pfijemny
rodinny nakup

e Idedlné dostupné nakupni

:l ’ F ] ’ centrum

e The largest selection of
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o Perfect accessible
shopping centre
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Kontakt v pripadé pronajmu/For leasing please contact:
Inter IKEA Centre Ceska republika s.r.o.
Skandinavska 15a/144
155 00 Praha 5
Czech Republic
Phone:  +420 296 777 999
Fax: +420 235 518 028
E-mail: leasing.info@memo.ikea.com
WWW: iicg.cz
avion.cz
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